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Goodyear Announces New Senior Leadership Roles
AKRON, Ohio, September 7, 2017 — The Goodyear Tire & Rubber Company today

named new leaders in two of its strategic business units.

Chris Delaney has been named president of Goodyear’s Europe, Middle East, and Africa
(EMEA) business unit. He has been president of the company’s Asia Pacific business since
joining the company in 2015.

Ryan Patterson has been named to succeed Delaney as president of Goodyear’s Asia
Pacific business unit. He has been president of the company’s North America consumer business
since September 2014.

Additionally, Scott Rogers has been named to succeed Patterson as president, North
America consumer. He has been the chief marketing officer for the North America consumer
business since 2009. All new roles are effective immediately.

“With the announcement today of new roles for Chris, Ryan and Scott, we are placing
proven Goodyear leaders in key roles that will enable us to further execute our strategy, deliver
on our business objectives and create sustainable value for our shareholders,” said Goodyear
Chairman and Chief Executive Officer Richard J. Kramer.

The appointments were made concurrent with the announcement that Jean-Claude Kihn
is retiring from his position as president of Goodyear’s EMEA business, effective later this year.
Kihn’s distinguished career at Goodyear spans 30 years and has included key technology and
business roles, including chief technical officer, president of Goodyear Brazil and president of
Goodyear Latin America.

(more)
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“We also extend our sincere thanks and gratitude to Jean-Claude for three decades of

leadership at Goodyear. All parts of Goodyear — our regional businesses, our product business
units and our technology and innovation, to name a few — have benefited from his expertise. He
has left a lasting impression on everywhere he has worked and on everyone he has worked with
at Goodyear.”

Delaney, 56, led Goodyear’s Asia Pacific business for the past two years. Under his
guidance, that business delivered record results and increased the value of its brand. By
launching award-winning tires and improving the company’s mix of product offerings, Goodyear
has earned a leadership position in key emerging markets in the region. Also, Delaney expanded
the footprint of Goodyear retail outlets across China and drove the company’s increased presence
in rapidly growing cities in the country.

Delaney joined Goodyear in August 2015, following four years as the chief executive
officer of Goodman Fielder Limited, the largest public food company in Australia and New
Zealand. He has extensive leadership experience in both North America and Europe, working in
sales and business development in Europe for Procter & Gamble before becoming vice president
and general manager for P&G in the Middle East. He also led international sales for the
Campbell Soup Company before becoming its president, Emerging Markets and Asia Pacific.

Patterson, 43, began his Goodyear career in 2002 with roles of increasing responsibility
in Latin America. He has been part of Goodyear’s North America leadership team since 2008,
first as finance director, consumer, and then in 2012, as vice president, consumer operations and
customer development. In that role, he was responsible for guiding the consumer organization's
channel sales and customer marketing teams and bringing winning strategies and solutions to
Goodyear's customers.

He has been president, of the North American consumer tire business since September
2014. A key architect of Goodyear’s North America consumer strategy and its focus on high-
value segments, Patterson played an integral role in the turnaround of that business. He led the
creation and activation of North America’s aligned distribution model, helping Goodyear
become a better supplier to its customers.

Scott Rogers, 48, has been the chief marketing officer for Goodyear’s North America
business since he joined the company in 2009. Over the past few years, he has taken on
additional responsibilities, including overseeing company-owned retail stores and the racing tire
business.

(more)
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Rogers has a track record of more than 20 years leading, revitalizing and building strong

global brands, delivering revenue and share growth in highly competitive categories, and setting
the foundation for continued success. His functional experience crosses marketing, sales, e-
commerce, guest experience, market research and retail as well as delivering results across
diversified distribution channels.

Rogers joined Goodyear from Norwegian Cruise Line, where he was the senior vice
president of marketing and sales. Prior to that, he held numerous marketing positions at Procter
& Gamble in the Beauty Care global business unit and on the Target customer team.

Kihn, 58, has held a variety of senior leadership roles during his three decades at
Goodyear. He joined the company in 1988 at the Technical Center (now Innovation Center) in
his native Luxembourg.

Among his research and development assignments in the 1990s were commercial truck
tire development, first for Latin America in 1994 and later for Europe, Asia Pacific and Africa in
1996. In 2005, Kihn became the general director of the company’s Technical Center in Akron.
He was named senior vice president and chief technical officer three years later.

Kihn also served in key business management roles during his career, including
Goodyear's Asian and Latin American business units. He was managing director of Goodyear
Peru in 2003 and held the same position in Brazil in 2013. In 2014, Kihn became president,
Goodyear Latin America before moving to the same role in the EMEA business in 2016.

Goodyear is one of the world’s largest tire companies. It employs about 65,000 people and
manufactures its products in 47 facilities in 21 countries around the world. Its two Innovation
Centers in Akron, Ohio and Colmar-Berg, Luxembourg strive to develop state-of-the-art
products and services that set the technology and performance standard for the industry. For
more information about Goodyear and its products, go to www.goodyear.com/corporate.

(more)
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Certain information contained in this press release may constitute forward-looking statements
for purposes of the safe harbor provisions of The Private Securities Litigation Reform Act of 1995.
There are a variety of factors, many of which are beyond our control, that affect our operations,
performance, business strategy and results and could cause our actual results and experience to
differ materially from the assumptions, expectations and objectives expressed in any forward-looking
statements. These factors include, but are not limited to: our ability to implement successfully
strategic initiatives; pension plan funding obligations; actions and initiatives taken by both current
and potential competitors; increases in the prices paid for raw materials and energy; a labor strike,
work stoppage or other similar event; deteriorating economic conditions or an inability to access
capital markets; work stoppages, financial difficulties or supply disruptions at our suppliers or
customers; the adequacy of our capital expenditures; our failure to comply with a material covenant
in our debt obligations; potential adverse consequences of litigation involving the company; as well
as the effects of more general factors such as changes in general market, economic or political
conditions or in legislation, regulation or public policy. Additional factors are discussed in our
filings with the Securities and Exchange Commission, including our annual report on Form 10-K,
quarterly reports on Form 10-Q and current reports on Form 8-K. In addition, any forward-looking
statements represent our estimates only as of today and should not be relied upon as representing
our estimates as of any subsequent date. While we may elect to update forward-looking statements at
some point in the future, we specifically disclaim any obligation to do so, even if our estimates
change.



